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Elevator World Magazine

ELEVATOR WORLD is the premier publication for the international elevator/escalator
industry. The 12monthly issues are available in print and digital formats, and loaded
with relevantand accurate industry information, including elevator/escalator maintenance,
education, engineering, new technology, safety, history, modernization and much more.
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Advertising Manager
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SCOTT O. BROWN

Advertising Assistant

CLEO BRAZILE

Vice President of Marketing

A History of Service BRAD O'GUYNN

Elevator World, Inc. has provided the international building transportation industry
with ELEVATOR WORLD, the only international trade publication, for 59 years. Since the
inception of a 16-page magazine in 1953, we have grown to well over 150 pages per
month in print and digital format. We have expanded our core products to include an
extensive network of websites visited by over 900,000 users per year, three e-mail

newsletters reaching nearly 30,000 industry personnel,

The ELEVATOR WORLD staff is
always available to help you in planning
your advertising and marketing needs.
Please feel free to contact us for
assistance.
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“Let’s face it, Elevator
World is the industry
Bible. If you'’re not showing
the product here, you’re not

””

moving it out the door.

Tom Richards
CD Richards Advertising
on behalf of client
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the industry’s first Virtual Elevator Event, ELEVATOR
WORLD India magazine and the SOURCE, the most
inclusive industry directory. Elevator World’s products
are read and respected throughout the world.
Readers and advertisers are dedicated to EW
because it is the most credible source of news and
information for the elevator industry.

The most well-respected people in the industry
write, review and influence EW every month. EW
(2009/2010) and EW India (2011) magazines have
won awards from the Magazine Association of the
Southeast (MAGS) and the Trade Association Business
Publications International (TABPI).

Elevator World, Inc.

356 Morgan Avenue,
Mobile, AL 36606 U.S.A.

P.0. Box 6507, Mobile, AL 36660 U.S.A.
Toll free: (800) 730-5093 (U.S., Canada,

Mexico and the Caribbean only)
All others phone: (251) 479-4514
or fax: (251) 272-4092
www.elevatorworld.com
sales@elevatorworld.com
editorial@elevatorworld.com




Reach & Recall Impact

Elevator World reaches the people that are interested in this industry and your product. Diversifying your
message through a culmination of print, online and e-mail mediums will lead to a higher return on investment
and, ultimately, generate sales.

Magazine in Print, Digital and Online

Total Magazine Readership ... ... .. 40,000
WWW.elevatorworld.COM. . . . . o oo e e 75,000
Elenet & Elemart e-mail newsletters. . . . ... e 22,000
Total 1ACKH . . o o 137,000
Business Analysis Territorial Distribution
Contractor and Personnel. . .. ................... 37% Africa . ... 1%
Suppliers and Manufacturers . .................. 30% ASia ..o 7%
Architects, Engineers & Consultants. . .. ........... 13% Australia & New Zealand. ... ............ 3%
Building Owners, Managers & Superintendents . ... ... 5% Europe . ... ... ... ... 18%
Insurance Companies & Government Inspectors. . . . . .. 3% Middle East. .. ........ ... ... ... ... ... 4%
Industry Related. . . ... ... ... .. ... ... ... ... 12% North America (including Canada) . ...... 64%
South America . ...................... 3%

SIZE MATTERS, and so does position, paper weight, color and creative design of your advertisement. When developing your
advertisements, consider the reader and invest in the size and position that will generate the best results. Notice in the chart below
that heavy paper ranks higher than any other position (including covers).



Special Marketing Opportunities

Sponsorships for Special Sections:

We have six special sections in ELEVATOR WORLD Magazine
planned for 2012. See the complete list in the Editorial
Calendar. Each special section has sponsorship and special
advertising opportunities. Our December issue contains
the double anniversary special section. In this section,
advertisers have the opportunity to place a company or
product profile next to their paid advertisement for only
an additional $500.

Front Cover High—Impact Advertising Options:

We are offering the front lower right-hand corner of the annual SOURCE Directory and
select issues of EW’s magazine.

E-mail Blast:

We can e-mail your message to over 20,000 industry professionals. Let us send your
news, product announcements, webinars and events.

2011 SOURCE Cover Sample

E-mail Surveys:

You provide the questions, and we can poll 20,000-plus industry members.

White Papers:

EW can assist you in writing a white paper, and we offer distribution to the industry.
White papers build your company’s reputation as an industry expert. We can send it
through multiple channels, and we can post the white paper to collect leads of who
downloads it.

Insert by Palmer Pads Pl'lntEd |nsertS

We can insert your brochure or product-specific insert in a variety of ways—glued,
loose or stitched.

Direct Mail:

We can mail your brochure, CD, calendar, etc. to our mailing list.

Reprints Services:

Reprints are cost efficient tools that can be used at trade shows, for direct mail and
as educational materials.

Reprint - Project of the Year
January 2010

Contact your account representative for complete details and availability.



Industry Directory

Elevator World SOURCE Directory (Print)  Sample Print Listing
New Format for 2012!

Published yearly, the SOURCE is the most complete
international elevator and escalator industry directory of
suppliers, manufacturers, products, consultants, contractors,
associations and publications. The 2012 version has been
revised to be a new compact size and format to better serve
the industry. Company listings are streamlined in the print
version for ease of use, however companies can enhance or
expand their listing on the new online eDirectory. The SOURCE
is used by over 36,000 key industry personnel such as
elevator contractors, architects, engineers, manufacturers,
suppliers, consultants, government agencies, building owners, educators and facility
managers to specify products and purchase goods and services.
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Elevator World SOURCE eDirectory Sample eDirectory Listing
www.elevatorworld.com/directory

The SOURCE eDirectory website is designed to
complement the printed version of the annual SOURCE
Directory. This online directory boasts many new tools and
additional features to enhance participating companies’
exposure. A unique member’s interface allows companies to
log in at any time and update their listing details, upload
press releases/articles and classified advertisements, add
special promotions, banner/logo advertising and much, much
more. Company listings can include a photo gallery, video snippet, brochures and
company logo, contact information and description. A Google map feature within each
listing offers a distinct way for customers to easily locate businesses, either locally or
globally. Premium and Showcase listings are included in both the printed SOURCE and
eDirectory site.

Euro SOURCE 2013

The Euro SOURCE is a digital directory on CD-ROM that “The new EW eDirectory provides
is produced every other year. This product specifically targets
and gives exposure to suppliers and manufacturers within
the European market through detailed company listings and
advertisements.  Elevator World and Germany-based Lift
Report magazine have joined forces to produce the new and
improved 2013 edition. If you only do business within Europe, or if you would like to Karl Keller
increase your presence there, the Euro SOURCE is your single best opportunity to promote Marketing Director
your products and services to over 30,000 elevator/escalator industry personnel. For

us a reputable and unique ‘elevator
industry specific’ business directory
placing Maxton in front of our target
audience 24/7.”

more information visit www.theeurosource.com.



201 2 Flevator World Editorial Calendar

Month

January
Editorial Deadline: Nov. 15, 2011
Advertising Deadline: Dec. 1, 2011

Featured Content

« 2012 Project of the Year Winners Announcement
« Fire Alarm Systems and Elevator Capture

« Focus Topic: System Fixtures

« Event Coverage: Interlift 2011

« Profile: Interview with Industry Insider

Special Sections

Bonus Distribution

« International
Elevator Escalator
(IEE) Expo - India

SOURCE Directory: Include your company listing in the most complete elevator/escalator industry directory. This international directory is used
all year long and by over 36,000 industry professionals. Don't be left out! Deadline: November 1, 2011.

February
Editorial Deadline: Dec. 15, 2011
Advertising Deadline: Jan. 2, 2012

« Project of the Year Article

« Focus Topic: Doors and Door Equipment

« Continuing Education: National Electrical Code, Part 2

« On Camera: A Pictorial

« Event Coverage: Elevator Escalator Safety Foundation
Safety Week

March

Editorial Deadline: Jan. 16, 2012
Advertising Deadline: Feb. 1, 2012

« Project of the Year Article

« Focus Topic: Machines, Motors and Pumps

«» Event Coverage: Buildings NY Expo

» Management: Elevator Companies During the Global
Recession: A Survivor's Guide

Special Section:
Focus on Motors

China Digest: Include your company in this special digest specifically for the Chinese Market and distributed at the World Elevator & Escalator
Expo in Guangzhou. Deadline: January 31, 2012. Distribution: 5,000.

April
Editorial Deadline: Feb. 15, 2012
Advertising Deadline: March 1, 2012

« Project of the Year Article

« Continuing Education

« Focus Topic: Green Issue

« Event Coverage: A17 Standards Committee Meeting
« Profile: Interview with Industry Insider

« World Elevator &
Escalator (WEE)
Expo - China

May
Editorial Deadline: March 15, 2012
Advertising Deadline: April 2, 2012

« Project of the Year Article

« Focus Topic: Modernization

« Event Coverage: International Elevator & Escalator
Expo 2012

» On Camera: A Pictorial

« Elevcon - USA
« International
Association
of Elevator
Consultants
(IAEC)

June
Editorial Deadline: April 16, 2012
Advertising Deadline: May 1, 2012

« Project of the Year Article

« Continuing Education

« Focus Topic: Consulting

« Event Coverage: ECA Annual Meeting

« Event Coverage: ELEXPO China

« Event Coverage: NAEC Educational Conference

Special Section:
Corporate Profiles

« Elevator U - USA
« Ele-Espahfa -
Spain

Virtual Elevator Event: Sponsor or exhibit at the industry’s only online trade show and conference. Reach and interact with a distinct global
audience without leaving your office. Gain exposure through print, online and interactive digital media. Live date: June 13, 2012; visit www.

elevatorworld.com/vee for more details.




Featured Content

Special Sections

Bonus Distribution

July
Editorial Deadline: May 15, 2012
Advertising Deadline: June 1, 2012

« Project of the Year Article
« Focus Topic: Suspension Means
« Profile: Interview with Industry Insider

August
Editorial Deadline: June 15, 2012
Advertising Deadline: July 2, 2012

« Project of the Year Article

« Focus Topic: Accessibility

« Continuing Education

« On Camera: A Pictorial

« Event Coverage: IAEC Forum

« Event Coverage: World Elevator &
Escalator Expo

Special Section:
Accessibility

« National Association of
Elevator Safety Authorities
(NAESA International) -
USA

September
Editorial Deadline: July 16, 2012

« Project of the Year Article
« Focus Topic: Cab Enclosures

Special Section:
NAEC

« National Association
of Elevator Contractors

Editorial Deadline: Oct. 15, 2012
Advertising Deadline: Nov. 1, 2012

« Continuing Education

« Focus Topic: Escalators and Moving
Walks

« Event Coverage: United 2012

Section: Double
Anniversary

Advertising Deadline: Aug. 1, 2012 « Event Coverage: Elevator U Conference (NAEC) - USA
’ o « Profile: Interview with Industry Insider
UctOher « Project of the Year Article Special Section:
Editorial Deadline: Aug. 15, 2012 « Continuing Education Lift Milan
Advertising Deadline: Sept. 4, 2012 * Focus Topic: Certification
« Event Coverage: Virtual Elevator Expo
« Management: Growing Your Business
November « Project of the Year Article o LIFT - ltaly
Editorial Deadline: Sept. 17, 2012 * Focus Topic: Maintenance ,
Advertising Deadline: Oct. 1, 2012 « Event Coverage: NAESA International
Y « On Camera: A Pictorial
« Profile: Interview with Industry Insider
December « Project of the Year Article Special

Details of this calendar may change without notice.

Editorial Content:

Elevator World encourages the industry to contribute. Our columns and departments include: Engineering, Technology, Readers’ Platform,

Project Spotlight, Manufacturers’ Spotlight, Company Spotlight, Environmental Issues and Codes and Standards.

In every issue we offer: Editor's Overview, Re-Call-Backs, Industry News, History, Product Spotlight, Patents and Last Glance.

To contribute to ELEVATOR WORLD in 2012:

Call: +1 (251) 479-4514 ext. 30
Email: editorial@elevatorworld.com

Mail: Editorial Department, P.O. Box 6507, Mobile, Alabama 36660




Online Products

ElevatorWorld.com

www.elevatorworld.com continues to grow and, in fact,
Elevator World’s network of websites has increased in traffic
by over 20% in the last two years. With the addition of new
websites and social media (the EW blog, Facebook, Twitter,
LinkedIn and YouTube sites), our online traffic has reached
over 900,000 visitors each year. Our sites feature daily news,
educational content, jobsite safety, online classifieds and
display advertising, an industry forum, India and China news,
events, a museum for preserving history, a trade show and
seminar calendar and an online business directory. Where
else can you reach over 2,500 qualified leads in one day, every
day? Online advertising opportunities for your company are
multiple, visible and, most of all, affordable.

_ Slide Show Logo Top Banner Bottom Banner Featured Block Sponsored Links

EW Homepage $2,500/ $500/ - - - -
month** month*

Rotates on - - $500 / month $200 / month $250 / month $100 / month

Select EW pages

Rotates on - - $500 / month $200 / month $250 / month $100 / month

eDirectory Site

680 x 260 75x75 468 x 60 728 x 90 250 x 250 250 x 125

* With 12 month contract Contact sales@elevatorworld.com for more information.
** Ad rotates with others

Newly redesigned
for 2012!

Accepted file types include:
.gif, .jpg, and .swf. Please Note: Logo
ads are static images only and can not

include any animation. elevatorworld.com eDirectory



ELENET

Elevator World's FREE text e-mail newsletter is delivered to over 18,000 subscribers
twice monthly. Elenet keeps you abreast of the most current news headlines in the
elevator, escalator and building industry, while serving as a unique platform for companies
to promote their products and services. Logo sponsorships and text advertising are
available, and links to company websites
provide Elenet advertisers direct and valuable
exposure.

Single month sponsor — $1,500 logo and link
40 words or less text advertising — limited space

Virtual Elevator Event (VEE)

available Wednesday, June 13, 2012

1 month 2 Advertisements—$l,280 Elevator World launched the industry’s
3 months 6 Advertisements — $2,880 first ever virtual event in 2010. The VEE is
6 months 13 Advertisements — $4,160

similar to face-to-face events but instead of
traveling and shipping of goods, the event
utilizes the power and interactivity of an online
environment. Using web-based technologies
allows sponsors and attendees to participate
from anywhere in the world. Attendance is free
and exhibitors can display their goods and
services through documents, video, PowerPoint
and live chats. VEE 2012 has the capacity for
up to 30 sponsors/exhibitors, thus generating
a high number of attendees to your booth and
increased attendee interaction over physical
events.

12 months 26 Advertisements — $6,240
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ELEMART

ELEMART is Elevator World’s monthly e-mail
newsletter used to communicate all that EW has
to offer the industry. This newsletter provides
information from upcoming features in the
magazine to new educational products. ELEMART
keeps you informed so to not miss a single
opportunity to market your company and
products to the industry through EW’s publications,
products and connections worldwide. Single
sponsorships are available. Delivered to over
22,000 readers monthly.

Monthly sponsor — $1,500 logo and link

E-mail Blast

We can e-mail your message to over 20,000
industry professionals. Through Elevator World’s
e-mail list, you can target the industry worldwide or
by region to increase your company’s product and
brand awareness, drive highly qualified leads to your
product, and measure your ROI.

Elevator World’s e-mail list is the highest quality
listin the industry, and we will work with you to ensure
the best format and practices for the E-mail Blast as
well as provide a detailed report after delivery. Pricing to reach the entire database is
$2,000.00 per e-mail blast.

The VEE includes a conference agenda
that consists of educational and technically
led presentations given by some of the most
well respected professionals in the industry.
Selected topics are also approved for continuing
education credits, and certain sponsorship
levels allow for exhibitors to participate with their
own presentation.

Contact us for sponsorship opportunities or
visit www.elevatorworld.com/vee.
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Other Publications

The Elevator Agency

The Elevator Agency offers your
company creative services for a
fraction of the price of those big-city
agencies. The Elevator Agency utilizes
Elevator ~ World's  experience in
publishing books and magazines for
over 59 years. We have a talented
group of artists available to work on
your projects. We understand the
elevator industry, your product and
who you are trying to reach, giving us
an edge on creating just the right
message. We can also save you a lot of

ELEVATUR WORLD India money on the printing of your project,

Published and produced by Elevator World, Inc. in partnership with Virgo Publications, as we have strong relationships with
India. Elevator World India is the official publication for the International Elevator & many printers. We can manage the
Escalator Expo. job, from creative aspects to printing
e Published 4 times per year. to mailing. Give us an opportunity to
e Has a controlled circulation of 6,800 India-specific readers. develop your next brochure, catalog,
e Editorial consists of India-specific projects, expositions, suppliers, products and this book, advertisement, poster, etc.

region’s market details.
e Subscriptions are free.

To advertise, subscribe or contribute editorial go to www.elevatorworldindia.com.

China Digest

The “Elevator World China Digest” is a four-color,
perfect-bound bi-annual publication in English and
Chinese. All advertisements are in four-color format.
5,000 print copies will be distributed in China to key
companies in the building and elevator industries, in
addition to being distributed at World Elevator & Escalator
(WEE) 2012 in Guangzhou, China. The “Elevator World
China Digest” will cover some of the refined editorials EW
is ready to offer Chinese readers, including the Projects
of the Year for both 2010 and 2011, feature stories from
EW monthly issues in 2010 and 2011 such as green
issues in the elevator industry, company listings of advertisers, etc. Advertisers will
receive a free company listing in the 2013 ELEVATOR WORLD SOURCE Directory.

* Contact sales@elevatorworld.com for more information
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Print

ELEVATOR WORLD monthly magazine

SPACE 1x 4x 6x 9x 12x

$2,850.00 $2,280.00

2/3 $2,137.50 $1,995.00 $1,938.00

1/21sland  $2,850.00 $2,280.00 $2,137.50 $1,995.00 $1,938.00

1/31sland  $2,350.00 $1,880.00 $1,762.50 $1,645.00 $1,598.00

1/6 $1,625.00 $1,300.00 $1,21875 $1,137.50 $1,105.00

Double Pg  $5,950.00 $4,760.00
Spread

$4,462.50 $4,165.00 $4,046.00

Gatefold
Cover

$8,400.00 $6,720.00 $6,300.00 $5,880.00 $5,700.00

Back Cover $5,500.00 $4,400.00 $4,125.00 $3,850.00 $3,750.00
Classified Section

1/6 Page $400.00 N/A $325.00 N/A $300.00

Rates per word (boxed composition), per insertion US$3.00

Color - 1 Spot Color US$100.00

Special Position . . . add 15%

Ad Sizes - Monthly Magazine

Page trim size 8-3/8" x 10-7/8” (212.73 x 276.23mm)

Double-Page Spread - Bleed* 17-1/4" x 11-1/8” (438.15 x 282.58mm)

Full Page 7-1/2" x 9-3/4" (190.5 x 247.65mm)

2/3 Horizontal 7-1/2" x 6-3/8" (190.5 x 161.93mm)

1/2 Horizontal 7-1/2" x 4-3/4” (190.5 x 120.65mm)

1/3 Vertical 2-5/16" x 9-3/4” (58.74 x 247.65mm)

1/3 Island 4-7/8" x 4-3/4" (123.83 x 120.65mm)

1/4 Horizontal 7-1/2" x 2-1/4” (190.5 x 57.156mm)

1/6 Vertical 2-5/16" x 4-3/4” (58.74 x 120.65mm)

2-5/16" x 2-1/4"
*On Spreads allow 1/8” (.58mm) for gutter

1/12 Box classified section only
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Mechanical Requirements
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1x 4x 6x 9x 12x

Full $3,900.00 $3,120.00 $2,925.00 $2,730.00 $2,652.00

172V $2,975.00 $2,380.00 $2,231.25 $2,082.50 $2,023.00

1/4 H $2,125.00 $1,700.00 $1,593.75 $1,487.50 $1,445.00

1/8 H

$1,750.00 $1,400.00

$1,312.50 $1,225.00 $1,190.00

Inside Front ~ $6,250.00  $5,000.00

Cover

$4,688.00 $4,375.00 $4,250.00

Inside Back ~ $6,250.00 $5,000.00 $4,688.00 $4,375.00 $4,250.00

Cover

Classified Section

1/4 Page V $400.00 N/A $325.00 N/A $300.00

Rates per word (boxed composition), per insertion US$3.00

Color - 1 Spot Color US$100.00

*There are 6 tabs in the SOURCE with special-position opportunities, on the front and back of each.
Categories include: Suppliers, Products, Consultants, Contractors, Associations and Communications.
Rates include 4-color process and special-position charges.

Ad Sizes - Annual Source Directory

Page trim size 7" x 10.5” (177.8 x 266.7mm)

Full Page 595" x9.5" (151.13 x 241.3mm)

1/2 Horizontal 595" x4.75” (151.13 x 120.65mm)

1/2 Vertical 2.833"x9.5" (71.88 x 241.3mm)

1/4 Vertical 2.83" x4.75" (71.8 x 120.65mm)

1/8 Horizontal 2.833"x2.375" (71.8 x 60.32mm)
Classified Sizes
1/8 Horizontal 2.833" x 2.208” (71.967 x 56.092mm)

1/2 Horizontal 595" x 4.585" (151.13 x 116.466mm)

*On Spreads allow 1/8” (.58mm) for gutter
Add 1/8” on all sides for spreads that bleed

Accepted file formats: QuarkXpress 8, Photoshop CS4, Illustrator CS4, InDesign CS4, Adobe PDF 9. Files should be CMYK or grayscale with a minimum of

300dpi. Send or imbed all artwork, screen and printer fonts. Total ink density should not exceed 305%. Include 1/8-inch bleed for ads that are to bleed. .jpg and
.gif files are NOT accepted file formats. Materials may be submitted via CD, email (files no larger than 10 mb) or ftp site. ELEVATOR WORLD will NOT guarantee
quality or color correctness of any advertisement submitted without a Kodak approval or dot proof, or if digital materials are sent in unapproved software/format.
PDF files will be printed “as is”.



Terms & Gonditions

Editorial Focus

ELEVATOR WORLD is the sole publication of the international vertical-
transportation industry. With over 59 years of publishing experience,
it continues to create with a 21st-century vision. Month after month,
EW features articles and column material concerning global activities,
advanced technology and expositions related to the dynamics of the
worldwide elevator industry.

Circulation — Print & Digital Versions

(a) Subscriptions consist of 12 monthly issues, plus THE ELEVATOR
WORLD SOURCE®.

(b) Mailed as Second Class Mail

(c) Total distribution: Based on circulation of 7,000, plus convention and
expo distribution. (40,000 readers based on estimates indicating
that each issue is read hy an average of six persons.) THE ELEVATOR
WORLD SOURCE® reaches 7,000-10,000 readers. This is based on
circulation, individual sales and expo distribution.

(d) Territorial distribution: International

(e) Bulk discounts: 20% for 5-9 names; 25% for 10 or more names. All
bulk orders must be paid for with one payment. Please remit in U.S.
funds.

General

ELEVATOR WORLD will not be bound by any conditions, printed or other-
wise, appearing on any insertion order or contract when they conflict with
these terms and conditions:

(a) Advertisers and their advertising agencies assume liability for all content
(including text, representation and illustration) of advertisements
printed and assume responsibility for any claims arising therefrom
made against the Publication. The Publisher reserves the right to
reject any advertising deemed not in keeping with the Publication’s
standards.

(b) The Publisher has the privilege to reject any advertising for non-
compliance with payment terms in this Rate Card. Both advertisers
and advertising agencies are EQUALLY responsible for payment of
advertising. Default by either party does not remove the burden of
payment by remaining party.

(c) The Publication is not liable for any errors in advertising copy received
in ANY format. It is the Advertiser/Agency’s responsibility to ensure
material sent to the Publication is correct and ready to print. All
advertising material MUST be accompanied with a proof.

(d) The Publication is not required to submit proofs when copy requiring
production work is received after the 1st of the month preceding
publication.

(e) The Advertiser and Agencies are to receive the Publication in which
their display advertising appears. An invoice will be mailed on the day
of publication.

(f) Insertion schedules can be cancelled only with written notice when
received 10 days prior to issue closing date. When new copy is not
received by final closing date, the Publisher reserves the right to
repeat the advertiser’s last previous advertisement.

(g) Contracts — Contract periods are 12 months beginning with the month
of 1st insertion. Advertisers will be billed or credited at the lowest rate

earned by advertisements actually inserted during the contract period.
Advertising rates are protected for 12 months from date of contract.
There are no multi-year contracts.

(h) Advertisers and/or Agencies not having previous credit history with
ELEVATOR WORLD will be required to complete a credit application
and pay in advance for any ads run prior to credit approval.

Commissions, Credit,
Cash Discounts & Penalties

(a) Agency Commission: Commissions available to recognized advertising
agencies only. 15% of gross rate for the print publication, and 15%
of gross rate for online advertising excluding email newsletters and
inserts. Agency commission is not available after 45 days from date of
invoice and will be charged back if taken. ELEVATOR WORLD reserves
the right to contact the client directly when any account is 60 days
past due. If an account is 60 days past due, all advertising will be
discontinued until the account is brought current. Payment terms for
approved credit accounts are net 30.

(b) Credit: All Advertisers/Agencies must establish credit with the Publisher
either through history or application. All one-time and/or first-time
contracted advertisers must prepay until credit is established. A 3%
prepaid discount for the monthly issues and a 4% prepaid discount for
THE ELEVATOR WORLD SOURCE® directory is offered.

(c) Cash Discounts for Print Publications: A 2% cash discount may be
taken if payment is made within 10 days of invoice date. Net amount
of invoice is due by the 11th day. Please pay by invoice — cash
discounts cannot be taken if we send a statement. *A 3% discount
is available for prepayment of advertising — anytime prior to the 1st of
the month of publication. Advertisers who pay for a full 4-, 6-, 9- or
12-time contract in advance are allowed a 5% discount. Advertisers
contracting for 18 or more insertions in a 12-month period earn a
15% Multiple Ad Discount per insertion off the 12-time space rate.
Advertising of companies with common ownership may be combined
for earned frequency discounts. The 12-time rates apply when one
or more companies under the same ownership use more than one
advertisement for a minimum of 12 insertions within a one contract
year. All invoices are mailed on the day of publication.

(d) Penalties, Short Rates/Rebates: Any advertiser not fulfilling their signed
4-, 6-, 9- or 12-time contract agreement will be short-rate billed at
the one-time rate for any outstanding insertions. Advertising material
received after deadline will be charged a US$200.00 minimum strip-
in charge that will be reflected on monthly invoice. The Publication
cannot guarantee customer satisfaction nor will be held liable for
quality, color or printing of advertisement when material is received
after deadline. Advertiser/Agency will be responsible for full payment
of insertion if there is a discrepancy in the published advertisement.

Wire Transfers: Canadian and International Advertisers: Remit funds in
U.S. dollars only, by bank draft (check) drawn on a prime U.S. bank direct
to us or via S.W.L.F.T. to RBC Centura, 3250 Airport Blvd., F-4, Mobile,
AL 36606, USA, Acct. No. 519-0086994, Sort Code 053100850, ABBA/
Swift Code: CNTAUS33, or credit card (VISA, MasterCard or American
Express).



